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PROJECT
SUMMARY 

Complementing the census, this project considered people’s

worldviews to inform innovative decision making for future

needs. Outcomes reflected ecological patterns of population

through cultural threads over a dynamic period of time, thereby

creating a complex weave of knowledge, potentially revealing

new trends and themes.

The project sample was the people of Stretford Road, Hulme,

Manchester M15 (A5067). The transformations of this place

reflect the social, economic, environmental and cultural

changes of people's fortunes as technologies, architecture,

lifestyles, identities and values evolve.

Gathering people’s cultural narratives, the project adopted a

‘storying’ approach, to capture the making and telling of stories

as important factors in understanding their meaning. These

may not be reduced to abstract data, as they reflect more

nuanced experiential knowledge. The project invited each

recipient to meet on an online video platform. A series of

specific questions allowed the recipients to describe their past

ten years, their present situation and future ten year prospects,

paying attention to socio-cultural inter-connectivity. The

recorded and visual material was anonymised, curated and

presented on Z-arts' website as an audio and visual exhibition. 



INTERVIEWS 

Stretford Road, Hulme, Manchester M15 (A5067) was the

project location for participating respondents. The history of

the street provided the context of place. Representing diverse

communities, the respondents were the first level of project

participation. Their wider connections then expanded the idea

of community and place to culture, turning the notion of

passive audience into dynamic society.

Currently, the Census gains information from locations about

people and property. That information is processed into linear,

quantitative data for specific audiences wanting to learn facts

about specific predetermined demographic and material

categories. Audiences can access these facts via the Census

website. This project, however, learned about people’s

experiential knowledge, their realities, attitudes, behaviours,

perceptions, beliefs and values - their life stories. This

qualitative information was pursued in a nonlinear way,

following narratives as emergent socio-ecological patterns,

connecting and weaving narratives of communities and their

cultures. Interpretation of the narratives was of interest to the

respondents, the population at large and is of academic

interest to those engaged in philosophy, politics, economics,

social geography, ethnography, anthropology, literature and

the creative arts. Embedding time as a dynamic factor will

enhance qualitative foresight planning for a culture of

regenerative community resilience. The main barrier was the

stringent application of GDPR as this required a transparent

and rigorous anonymisation process to gain the trust of the

respondents and permit free access to their personal

narratives.



The project gathered people’s cultural narratives through a

‘storying’ approach. How the stories were created and told are

factors in understanding their meaning and value. Such

understanding cannot be reduced to abstract data, as they

reflect more nuanced experiential knowledge. This research

method gained vital understandings of people’s worldviews -

the qualities and values they hold about their place in society.

A constant factor in this process was inquiry into people’s

notion of time and their concept of ‘now’, based on the last

decade and the next decade. This provided a starting point to

question memory and expectation as a dynamic cultural

experience of how people perceive themselves.

Please see the Interview Questionnaire, Consent Form and

Protocol in the Appendix.  



WORKSHOPS 

According to Wikipedia, an annual report is a comprehensive

report on a company's activities throughout the preceding

year. Annual reports are intended to give shareholders and

other interested people information about the company's

activities and financial performance. They may be considered

as grey literature. Most jurisdictions require companies to

prepare and disclose annual reports, and many require the

annual report to be filed at the company's registry. Companies

listed on a stock exchange are also required to report at more

frequent intervals (depending upon the rules of the stock

exchange involved).

Other information deemed relevant to stakeholders may be

included, such as a report on operations for manufacturing

firms or corporate social responsibility reports for companies

with environmentally or socially sensitive operations. In the case

of larger companies, it is usually a sleek, colorful, high-gloss

publication.



PUBLIC
ENGAGEMENT 

According to Wikipedia, an annual report is a comprehensive

report on a company's activities throughout the preceding

year. Annual reports are intended to give shareholders and

other interested people information about the company's

activities and financial performance. They may be considered

as grey literature. Most jurisdictions require companies to

prepare and disclose annual reports, and many require the

annual report to be filed at the company's registry. Companies

listed on a stock exchange are also required to report at more

frequent intervals (depending upon the rules of the stock

exchange involved).

Other information deemed relevant to stakeholders may be

included, such as a report on operations for manufacturing

firms or corporate social responsibility reports for companies

with environmentally or socially sensitive operations. In the case

of larger companies, it is usually a sleek, colorful, high-gloss

publication.



EXHIBITION

The exhibition consists of two elements. The 13' visual sequence

containing artworks by the young people of Z-arts curated by

Nayna Lad and a soundtrack of the young people's voices

narrating the interview quotes from the research. The visual

sequence and the soundtrack can be played separately or

simultaneously. The exhibition will run for the next 3 years:

https://www.z-arts.org/the-art-of-storytelling/

Valeria Vargas and David Haley with Z-arts were delighted to

present the online exhibition, Counting on Culture, co-created

and co-curated by the young people of Stretford Road and

artist Nayna Lad. 

Dr David Haley said: 

“The Census gathers snapshot data in a scientific way to

provide statistical  information , but we expanded the process

for people to give us their worldviews  about their past and

future prospects. And who better to let us know about the 

 future than the amazing young people of Z-arts? The way Z-

arts’ team and the young  people worked with us was truly

innovative for research, to understanding the  realities of how

we live. And it was such good fun!” 

Valeria Vargas commented:  

“It was a great pleasure working with colleagues at Z-arts,

young people, and creative communities. The project wove

artistic, collaborative and research elements that are not often

found on common ground.” 

Counting on Culture 30th April 



Those with a connection to Manchester’s Stretford Road, where

Z-arts is based explored their journeys and relationships with

where they live, as the project talked to people who were from

all over the world to create something uniquely Mancunian.

We’ve created an exhibition to give an insight into how people

live that complements the data-based nature of the official

census – where the census asks very specific questions, this

project prompted people and let them speak to represent

themselves.

Liz O’Neill, was delighted by the result of this unorthodox

partnership: 

“I am so pleased to see the brilliant creativity that has come

forth from these workshops, and how our young people think

about home, belonging and their futures. Z-arts strives to be a

home away from home for our children and young people, so

exploring how we live has been a fun and unusual way to

explore what we mean to our families. By sharing stories and

creating art, we’ve been able to create something very special

through this partnership” 
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RECOMMENDATIONS

According to Wikipedia, an annual report is a comprehensive

report on a company's activities throughout the preceding

year. Annual reports are intended to give shareholders and

other interested people information about the company's

activities and financial performance. They may be considered

as grey literature. Most jurisdictions require companies to

prepare and disclose annual reports, and many require the

annual report to be filed at the company's registry. Companies

listed on a stock exchange are also required to report at more

frequent intervals (depending upon the rules of the stock

exchange involved).

Other information deemed relevant to stakeholders may be

included, such as a report on operations for manufacturing

firms or corporate social responsibility reports for companies

with environmentally or socially sensitive operations. In the case

of larger companies, it is usually a sleek, colorful, high-gloss

publication.



Appendices
Interview questions

 
Question 1. How are you linked to Stretford Road?
Question 2. How is it that you live and what is it that you do?
Question 3. Where do you come from and where are you going? (Place, identity and time)
Questions 4. How big is your community and how diverse do you think it is? 
Question 5. Can you name one major event in your life?
Question 6. Can you share with us an object or story for our online exhibition? 
Question 7. Is there anything else you would like to share?
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